Consumer U&A Example



U&A on Luxury Products

> Most of the Chinese consumers prefer to purchase luxury products while they travel abroad. They normally plan
oversea trip 1-2 times per year. The popular destinations for Chinese consumers are Europe, US, Japan and Korea. Also,
Hong Kong and Macau is considered as oversea destination to some consumers as they can purchase luxury products
with lower price
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Consideration Factors for Luxury Winter Coat

Classic design can wear several
seasons

Trendy design among peers ( mostly
mentioned by young consumers)
Better fitting

Match different occasions

» International brands

» Good reputation

» High awareness

» First tier brand

» Quality of the out shield material
( should be hard to show good
quality)

» Quality of the down (source and
quantity)

» Quality of the heat preservation

function

5000-6000RMB per coat




